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Type questions into the Questions box

Handouts are available for download

Technical Difficulties

GoToMeeting Support Line

888-259-8414

Housekeeping
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Rapid Pace of Digital Adoption in Mortgages 
(and homebuying)

• 86% of millennials shop mortgage rates online
• Consumers demanding tech-enabled 

experiences
• Proliferation of consumer and property data
• Willingness to sacrifice quality for 

convenience



Consumers Demanding Digital 
Insurance... but few options

• Over 95% of home insurance still purchased offline
• Bait and switch lead generators duping consumers
• SPAM phone calls for weeks
• Similar to LendingTree model

SPAM Websites



Overview of current insurance shopping



A better way – easy data transfer

Borrower Name
Square Footage
Number of Stories
Email
Occupation
.
.
.
Home Type





Current onboarding flows long and tedious for users
(average quote process asks 60 questions)



Modernizing homeowners insurance

InsurTech is changing homeowner's insurance 
for the modern consumer

• Tech - differentiated distribution online
• Insurance - coverage that fits modern life
• Approach - proactive to prevent losses



Pain Point
Customer Journey



The Vision
Streamline purchase process



Home Insurance Premiums Vary Greatly



Homeowners 
Insurance 

Providers in 
Point



Access Young AlfredInterfaces > Homeowners  Insurance 





Go Digital with Young Alfred



95% Population coverage, including 9 FL carriers !

Broad Product & Geographic Coverage

Owner-occupied
Landlord

Mobile Home
Vacation

Home & Auto Bundle
… more



Access HippoInterfaces > Homeowners  Insurance 





Provide smarter home insurance for less





Access CoveredInterfaces > Homeowners  Insurance 



Covered Home Insurance 
Marketplace >

Launch Covered Home Insurance 
Marketplace



Independent Agents Save Your Client Money!



Knowledge is Power
Covered is founded on the principle that getting the right coverage can be easy

•Integrated Education - live help chat, 

coverage descriptions, links to more 

info, and an explanation video

•Smart Recommendations - Many 

coverages are set to Default Values 

based on factors including agency 

recommendations, loan requirements, 

and borrower risk profile (eg. if the 

borrower has an expensive home and 

multiple cars, the liability coverage 

default is set to a higher amount)

•Freedom to Choose - Clients can 

ultimately choose which coverage limits 

and insurance carrier they are 

comfortable with, though coverage 

minimums can be set by lending 

partners

•Apply, shop, buy. Done. We automate 

the rest.



Customers can bundle their 
home insurance with other insurance 
products to save money and get the 
best value for their insurance 
policies.

• Auto

• RV

• Motorcycle

• Umbrella

• Pets

Bundle Policies and Save More



Our secret to amazing borrowers? Combining the latest 

technology with a human touch.

Our highly-trained team of insurance agents is obsessed with 

amazing borrowers during every phone, email, and text 

conversation.

Our Culture:

•Every Borrower is a VIP: Every interaction is an opportunity to 

delight and surprise.

•Knowledge is power: We believe everyone should understand 

their policy before purchase.

•Support how you want it: Whether it’s phone, email, text, or 

chat, we meet borrowers wherever they are.

Customer Service
In-house insurance agents obsessed with helping borrowers



itscovered.com

info@itscovered.com

833.487.2683

myhippo.com

okazemi@myhippo.com

239.938.4545

youngalfred.com

info@youngalfred.com

215.586.5055
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